Friends of the Earth U.S. Artificial Intelligence Threats to Climate Change
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Friends of the Earth U.S. Annual Report
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Friends of the Earth U.S. Stop Big Out Handouts Large Banner 4’x10’

Friends of the Earth U.S. Posters for Street Actions and Rallies
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Friends of the Earth Biennial General Meeting
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Large Event Banner

Water Bottle
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Backroads Promo Poster and Postcard Design
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Backroads PR Mailer
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Backroads Bike Jersey Design
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Backroads User Instructional Guides

DAILY BIKE GHECK

| BOUNCEIT

Anything loosel Listan and feel for ratting.

" SHIFTIT
Put it ina nlcs gear for your guest, Shifting okey? Battery charged?

| SECURE IT
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ROCK IT
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CDP (Constitutional Democratic Party of Japan) Election Campaign Handouts and Poster
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San Quentin Marathon Movie Website and Ad www.sanquentinmarathon.com
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26.2 TU lIFE

INSIDE THE SAMN QUENTIN PRISON MARATHON

PREMIERES ON ESPN MONDAY, APRILE. 8P ET/ 6P PT
STREAMING ON ESPN+ IMMEDIATELY FOLLOWING

CLICK BELOW TO STREAM
THE FILM



http://www.sanquentinmarathon.com
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Clover Sonoma Website Landing Page Design
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Friends of the Earth Stop Financing Factory Farming Campaign Digital Billboard and Ads

WORLD BANK-

IS FACTORY FARMING WORTH
RISKING THE NEXT PANDEMIC?

WORLD BANK:

IS FACTORY FARMING WORTH
FUELING THE CLIMATE CRISIS?

factory farms
ibusiness at the
le and the planet

Factory fa y \
funds the bird flu and ris|

s
7 StopFinancingFactoryFarming.com R StopFinancingFactoryFarming.com )
9 PAID FOR BY FRIENDS OF THE EARTH o 79 PAID FOR BY FRIENDS OF THE EARTH R

IS FACTORY FARMING WORTH RISKING
THE NEXT PANDEMIC, WORLD BANK?

WORLD BANK:

IS FACTORY FARMING WORTH
RISKING THE NEXT PANDEMIC?

BANK

CTORY
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IC?

BANK:

IS FACTORY
FARMING
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RISKING
THE NEXT
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Factory farms breed deadly viruses —wyet the World Bank funds
them, worsening bird flu and risking pandemics.

¥, stopFinancingFactoryfarming.com

Factory farms breed deadly viruses—yet
the World Bank funds them, worsening
bird Mu and risking pandemics.

% StopFinancingFactoryFarming.com



Friends of the Earth Stop Financing Factory Farming Campaign Digital Billboard
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CAAD & Friends of the Earth Disinformation Campaign Presentation Deck
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Climate disinformation is on the rise

Disinformation is being amplified by social media alg'on rna."gl-nng disproportionate power
to the climate denier minority.

Disinformation is monetized through advertising tool ing $5335% to the climate denier minority.

Ehe New York Eimes

Google Promised to Defund Climate
Lies, but the Ads Keep Coming

runming acle nlongside

existence and causes of

4 Ways to Manage the Fight Against Disinformation

Cross Movement

Climate disinformation is on the rise

Maw Devia |

oid Benisl

Artificial Intelligence:
Climate Disinformation & Energy Use
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El warns Elon Musk aftes Twitter found to M S BT PR,
hiave highest rate of disinformation
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BRANDING

Handy Laundry Re-branding Design

Handy Laundry New Logos
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Handy Laundry Digital Ads
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Friends of the Earth U.S. Development of the New Brand Guidelines

Introduction 5
Our Logorna_rk 18

Primary Font
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https://www.dropbox.com/scl/fi/4otau9pgvui4pk2n0g3gp/FOE_Identity_Guidelines_2023.pdf?rlkey=cwhnll0jq2tbymudprdcq5d01&dl=0
https://www.dropbox.com/scl/fi/4otau9pgvui4pk2n0g3gp/FOE_Identity_Guidelines_2023.pdf?rlkey=cwhnll0jq2tbymudprdcq5d01&dl=0

sourcing of stock photos. s well as our own in-house
mecha. Aside from “action” content. most of our
campaign imagery is currently sourced from cur stock
content partnets. In e future, we will be lsaning less
on stock, and creatng more of cur gwn authentic,
campaign-centric photos internaly.

ot art dirgction should abweys map back to, and be
representative of gur key brand pillars in the beganning
of these guidelines and per the visual references befow,
bt this is a5 always & starting point and has fiexibiity
For a wido range of interpreations within tha Friends

al the Earth brand. The below princeles apgoly ta both

IMPACTFLUL MESSAGE

EDITORIAL

he largest
conservation
appartunity In the
Amariean Wast

B 1913

- Fa BEaT ERICH FISA

UT FOREIL FUBL

DESTROYS B - 1 TAX SUBSDIES
ENVEROHMENT [ i~

Visual Story telling
through social media

Sccial madia (s mada up of crucial communication platfarms for
FOE™s visual storytelling. Through social media, we can showcase
aur work usang short videos, graphics or gds that capture the
msspnce of our campaigns and deoliver koy Messages, W want
our social media bo reflect FOE's mission and niche. Our designs
and content are sMalt, succinct, and punchy. highlighting FOE's
deep research and bold activism,

GENERAL

= FOE'S voice i3 amart. suceinet, and snarky. The tone vares, based an the situation
bt we kst facts and information infarm car tone. The gaal of our socal media is to
edue ate audsences aboul our work n s simple, sasy o understand manier

= W want a consistent voice and visual feel throughout our social media channels

.

We naed to be able to fiex our brand depoending on platforms, algorithm changas,
and engagermsil metrics,

VIDED & MEDIA a1
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CDP (Constitutional Democratic Party of Japan) Social Media Campaign

Generating a single 100-word
email requires the
same amount of fresh
a water bottle to co«
the data centers ™

California’s school
cafeterias are stepping up
to meet the climate crisis

Students are demanding plani-based school meals
— and Cafiforniz schools are aelivering

Our analysis shows an expansion
of 40+ new, culturally diverse
entrees being offered like:

n street - -‘“
o5 S
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£ o N ol
dide C9

veqaie pha

Sichuan

Wegan
dumplings il

tostadas

Despite this n | on water

resources, deve fant to build

We've joined environmental
groups i ing a national
moratoriur 5

AR

R

o
In just five years, the availability ~—
of plant-based school lunches
increased 60% in California’s
largest school districts!

We also found that cheese-heavy
entrees — often the most carbon
intensive — dropped by 54% in
the last year! We're thrilled to
see progress to protect the
health of our planet and our kids.

Polling shows that 37% of }
students would eat school lunch
more often if there were
vegetarian & vegan choices in
their cafeterias. Kids want this

for environment, health, cultural,
or religious reasons — and
schools are delivering.

California has been
stepping up to expand
healthy, culturally diverse,
climate-friendly school
foods for students!

Learn more about this campaign at
www.CiimateFriendiySchoolFood.arg

Friends of the Ea
Coimate-Friondly Cusing



https://www.instagram.com/p/DS3XV33ijBt/?img_index=1

2024 Election Social Media Campaign
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Friends of the Earth U.S. Stop Manchin’s Dirty Deal Digital Campaign Branding

STOP

MANCHIN’S

DIRTY
DEAL

STOP(F)DIRTY

MANCHIN'S \[ = DEAL




Friends of the Earth U.S. Al Deta Center Campaign

Is this worth

L over?

declmate protectlons

for the Arctic

But you can't always
get what you want.

We'll take him. to court
If needed.

the Drlstlne Arctic
National Wildlife
Refuge - home to
subsistence and
Native communities -
to oil and gas drilling.



https://www.instagram.com/p/DFMEDGSICj1/?img_index=5
https://www.instagram.com/p/DT1VKN8iTuZ/?img_index=1
https://www.instagram.com/p/DFMEDGSICj1/?img_index=5

Friends of the Earth U.S.
Bernie and AOC against Al Data Center

We need strong safeguards

Unchecked ! put in place to stop Al from
growth is happening ; today we are announcing legislation warming our planet, sucking

i 2
across the country. i Lo e up our water, and driving up
Sen. Sanders and Rep. Ocasio-Cortez’s | i San Gernis Sandars & D5es our electricity bills.

new bill would put a pause on this, B | VRO 5 A1 B G

Friends of the Earth U.S.
Trump Resource Grabbing

Trump’s latest
_ focusis |
Greenland.
But wh‘p is Hlﬁullban’t
Trump claims he whn!sto control of on, =
Greenland and Venezuela for . "“"‘:g: l‘“ "'"“‘“
“national security”. AL
But its: really about -alaimlng (and mlomng] 3
< imternational resources. And the LS. Export-import
EIrHr. (EXIM) and LS. International Develapmant
Finance Corparation (DFC) - two taxpayer-fundad Jackpoti
institutions - are pllyin:r sfﬂukl‘c?.



https://www.instagram.com/p/DXfdbEADQCr/?img_index=1
https://www.instagram.com/p/DVHvKjMiYCi/?img_index=1

Friends of the Earth U.S.
What is Solar Geoengineering? - Video Production, Editing, and Motion Graphics

O

SOLAR
GEOENGINEERING

Inside the global push to
engineer the climate

https:/www.youtube.com/watch?v=AavAcxtHOOI

Friends of the Earth U.S.
Who is Funding Factory Farming? - Video Production, Editing, and Motion Graphics

https://youtu. be/U79ochFSG8’P5| wb9TCTD6NnWzZz6A75 https:/www.

instagram.com/reel/
DW9qgajaAlkZ/
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https://www.youtube.com/watch?v=AavAcxtHO0I
https://youtu.be/U79pgcOFSG8?si=wb9TCTD6nWzz6A75
https://www.youtube.com/watch?v=AavAcxtHO0I

Friends of the Earth U.S. Friends of the Earth U.S.
Stop Disinformation Video - Editing Stop Factory Farming Video - Editing

STOP

DISINFORMATION

L

]

FROM

DISTORTING - g—
REALITY g

https:/www.instagram.com/reel/ https:/www.instagram.com/reel/
DA9hw9Qp60oU/ C8YF3FupJpn/







